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1. Creative industry exports growing 50%

Exports of creative industry products and services are expected to
increase by 50 percent in the next three to four years from 10 to 15 percent,
as most sectors will be aggressive in driving the sector’ s growth.

Cesar S. Tolentino, competitive intelligence research consultant and
industry analyst, said the bigger components of the creative industries
were growing by more than 10 percent per year from 1999 to 2008.

These industry produces and services include game development,
independent film, music products and television programming.

Tolentino cited the game development industry which is generating an
annual growth rate of more than 50 percent. Its revenues were estimated
to have reached more than $9 million last year and projected to reach

around $14 million by end of 2011.
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2. Creative companies urged not to miss new profit

opportunities

Businesses in the digital creative industries are being urged not to
miss out on major profit opportunities ahead of an international
conference at the University of Abertay Dundee next week.

“Companies often fail to consider what their intellectual property
is worth to others and instead focus just on what it cost them to produce.
The two figures can differ substantially, resulting in companies missing
out on major new opportunities,” Jeffrey said ahead of the Digital Spark
conference.

Conference delegates will also get his expert insight on areas such
as:

— avoiding a loss of income, by making sure any licensing deal is
carefully set out. Offering an unlimited licence, intentionally or not,
can be very risky

- managing sub—contractors, to be sure that any work carried out
remains the sole property of the company paying for the work. Not doing
this can cause serious business problems, particularly if the product or
service being produced is then sold on to someone else

— any new income generated through proper intellectual property
valuations can help support further business expansion
RV EEIFRMNS

T A BT 2 b R 27 28T 1R 1R B i S B8 B M A b AN A e F R SR
Plgse TR &R B SR AP BO N U, 10 R PRI A, f
IVF 2 ANPE R ER Ly o LIRSS 2 L 0K ARz IR s L T 1. (AR, 4
H: PhysOrg. com, _http://www. physorg. com/wire—news/70174067/creative—

companies—urged—not—to—miss—new-profit-opportunities. html;)
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3. Art and design creative centres transform Moscow

Moscow’ s former industrial sites are blossoming into creative
centres of art and design with the potential to compete internationally.

But unlike their British and German counterparts, sites like Winzavod
did not spring up as a result of post—-industrial redevelopment.

Elena Zelentsova, director of the Creative Industries Agency in Moscow,

says that despite the success of ventures like Winzavod, the Western model

isn” t fertile ground for the
growth of a cultural economy and
a creative industry 1in the
Western sense, not economically,

nor socially, nor, most of all,

mentally. ”
The country suffers from its Soviet past and the difficult transition
that followed. When the Soviet Union fell, some cultural institutions were
transferred into private hands, sometimes to owners who did not have the
means or the desire to restore and maintain them.
ZARE I EMEEHR
SRR Js ENV s, G e R A R B AT PR s B R 2R st L. H
BB AE FE (1 AT AR, Winzavod XREIEHOIFIRE TN EER SR . SR ™
W35 FAE: Elena Zelentsova i, VU7 AIRHIFANEH] TP, Modis R 2k &
& T 0 ) VR 858 A PR e 7 ) 6. (X500, % F1: Rossiyskaya Gazeta;
RUSSIANOW, http://www. telegraph. co. uk/sponsored/russianow/culture/85-

60105/Art—centres—transform—Moscow. html ;)
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